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Editorial Review

From the Back Cover

Mathematical Models of Distribution Channels identifies eight "Channel Myths" that characterize almost
all analytical research on distribution channels. The authors prove that models that incorporate one or more
Channel Myths generate distorted conclusions; they also develop a methodology that will enable researchers
to avoid falling under the influence of any Channel Myth.

At the heart of their analysis is a single-manufacturer/multiple-retailer meta-model that embraces any degree
of inter-retailer competition and any distribution of market shares. In Chapters 1 and 2 the authors provide an
introduction to the current, analytical literature on distribution channels, and they present an intuitively
appealing prologue to the Channel Myths that are developed rigorously in later Chapters. In Chapters 3, 4,
and 10 they extend the literature by ascertaining the relationship between the manufacturer-optimal
wholesale-price strategy and channel breadth. Specific analyses include multiple, non-competing retailers,
multiple states-of-nature, and multiple, competing retailers. In Chapters 5-7 the authors determine the
profitability of various wholesale-price strategies; this analysis culminates in Chapters 8 and 9 with the
determination of the (very limited) conditions under which channel coordination can be optimal for the
manufacturer. In Chapter 11 they prove that existing methods of measuring the effect of a change in the
degree of inter-retailer substitutability are totally misleading. They then develop an original, theoretical basis
for measuring the impact of a change in the degree of inter-retailer substitutability that yields insightful,
intuitively appealing results. In Chapter 12 the authors set forth an agenda for future research based on a
meta-model that embraces all existing models in the literature. They also issue an appeal for creation of a
"Unifying Theory of Distribution Channels" that will enable researchers to work independently and yet to
contribute toward the common goal of deepening the marketing science professions’ understanding of
distribution channels.

Users Review

From reader reviews:

Agnes Henson:

The experience that you get from Mathematical Models of Distribution Channels (International Series in
Quantitative Marketing) could be the more deep you excavating the information that hide within the words
the more you get enthusiastic about reading it. It does not mean that this book is hard to recognise but
Mathematical Models of Distribution Channels (International Series in Quantitative Marketing) giving you
excitement feeling of reading. The copy writer conveys their point in particular way that can be understood
simply by anyone who read it because the author of this reserve is well-known enough. This book also makes
your personal vocabulary increase well. It is therefore easy to understand then can go to you, both in printed
or e-book style are available. We suggest you for having this kind of Mathematical Models of Distribution
Channels (International Series in Quantitative Marketing) instantly.

PDF File: Mathematical Models Of Distribution Channels (International Series In Quantitative Marketing) 3



Read and Download Ebook Mathematical Models Of Distribution Channels (International Series In Quantitative Marketing) PDF Public Ebook Library

Beatrice Flanagan:

The book with title Mathematical Models of Distribution Channels (International Series in Quantitative
Marketing) posesses a lot of information that you can understand it. You can get a lot of benefit after read
this book. This kind of book exist new know-how the information that exist in this book represented the
condition of the world today. That is important to yo7u to understand how the improvement of the world.
This book will bring you inside new era of the syndication. You can read the e-book on your own smart
phone, so you can read the item anywhere you want.

Lois Huseby:

Mathematical Models of Distribution Channels (International Series in Quantitative Marketing) can be one
of your nice books that are good idea. All of us recommend that straight away because this e-book has good
vocabulary that will increase your knowledge in words, easy to understand, bit entertaining but nonetheless
delivering the information. The article writer giving his/her effort to put every word into enjoyment
arrangement in writing Mathematical Models of Distribution Channels (International Series in Quantitative
Marketing) although doesn't forget the main level, giving the reader the hottest along with based confirm
resource information that maybe you can be one of it. This great information can easily drawn you into new
stage of crucial thinking.

Christopher Arnold:

With this era which is the greater man or who has ability in doing something more are more precious than
other. Do you want to become certainly one of it? It is just simple method to have that. What you need to do
is just spending your time not very much but quite enough to enjoy a look at some books. Among the books
in the top record in your reading list is Mathematical Models of Distribution Channels (International Series
in Quantitative Marketing). This book and that is qualified as The Hungry Mountains can get you closer in
growing to be precious person. By looking upward and review this e-book you can get many advantages.
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