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Now in a fully revised and updated 5th edition, Sports Marketing: A Strategic
Perspective is the most authoritative, comprehensive and engaging introduction
to sports marketing currently available. It is the only introductory textbook to
adopt a strategic approach, explaining clearly how every element of the
marketing process should be designed and managed, from goal-setting and
planning to implementation and control.

Covering all the key topics in the sports marketing curriculum, including
consumer behavior, market research, promotions, products, pricing, sponsorship,
business ethics, technology and e-marketing, the book introduces core theory and
concepts, explains best practice, and surveys the rapidly-changing, international
sports business environment. Every chapter contains extensive real-world case
studies and biographies of key industry figures and challenging review exercises
which encourage the reader to reflect critically on their own knowledge and
professional practice. The book’s companion website offers additional resources
for instructors and students, including an instructors' guide, test bank,
presentation slides and useful weblinks.

Sports Marketing: A Strategic Perspective is an essential foundation for any
sports marketing or sports business course, and an invaluable reference for any
sports marketing practitioner looking to improve their professional practice.
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Now in a fully revised and updated 5th edition, Sports Marketing: A Strategic Perspective is the most
authoritative, comprehensive and engaging introduction to sports marketing currently available. It is the only
introductory textbook to adopt a strategic approach, explaining clearly how every element of the marketing
process should be designed and managed, from goal-setting and planning to implementation and control.

Covering all the key topics in the sports marketing curriculum, including consumer behavior, market
research, promotions, products, pricing, sponsorship, business ethics, technology and e-marketing, the book
introduces core theory and concepts, explains best practice, and surveys the rapidly-changing, international
sports business environment. Every chapter contains extensive real-world case studies and biographies of
key industry figures and challenging review exercises which encourage the reader to reflect critically on their
own knowledge and professional practice. The book’s companion website offers additional resources for
instructors and students, including an instructors' guide, test bank, presentation slides and useful weblinks.

Sports Marketing: A Strategic Perspective is an essential foundation for any sports marketing or sports
business course, and an invaluable reference for any sports marketing practitioner looking to improve their
professional practice.
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Editorial Review

Review

"This book equips communication professionals with a valuable yet cost-efficient resource that blends
theoretical and pragmatic principles....communication professionals should consider sport marketing an
important segment of their reading repertoire. This fifth edition of Sports Marketing: A Strategic Perspective
is an excellent starting point." - Mark Moore (2015) International Journal of Sports Communication, 8, 389-
392.
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marketing research and sports marketing and he recently served as editor of Sport Marketing Quarterly

Mark R. Lyberger is an Associate Professor at Kent State University, USA, where he serves as the
undergraduate coordinator of Sport Administration and graduate coordinator of Sport & Recreation
Management. His research interests have focused on consumer consumption behavior, sponsorship,
marketing, marketing analytics, and leadership. He currently serves as the editor of The Journal of Sport

Users Review

From reader reviews:

Lisa Auyeung:

This Sports Marketing: A Strategic Perspective, 5th edition book is absolutely not ordinary book, you have
after that it the world is in your hands. The benefit you have by reading this book is information inside this
publication incredible fresh, you will get information which is getting deeper a person read a lot of
information you will get. This particular Sports Marketing: A Strategic Perspective, 5th edition without we
realize teach the one who studying it become critical in thinking and analyzing. Don't possibly be worry
Sports Marketing: A Strategic Perspective, 5th edition can bring once you are and not make your bag space
or bookshelves' turn into full because you can have it with your lovely laptop even telephone. This Sports
Marketing: A Strategic Perspective, 5th edition having very good arrangement in word and also layout, so
you will not really feel uninterested in reading.

Kathleen Allen:

As people who live in the modest era should be change about what going on or details even knowledge to
make them keep up with the era which can be always change and move forward. Some of you maybe will
certainly update themselves by examining books. It is a good choice to suit your needs but the problems
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coming to a person is you don't know which you should start with. This Sports Marketing: A Strategic
Perspective, 5th edition is our recommendation to help you keep up with the world. Why, since this book
serves what you want and wish in this era.

Jerry Orosco:

The ability that you get from Sports Marketing: A Strategic Perspective, 5th edition is the more deep you
digging the information that hide within the words the more you get thinking about reading it. It doesn't
mean that this book is hard to understand but Sports Marketing: A Strategic Perspective, 5th edition giving
you thrill feeling of reading. The copy writer conveys their point in a number of way that can be understood
simply by anyone who read the item because the author of this guide is well-known enough. That book also
makes your personal vocabulary increase well. Making it easy to understand then can go with you, both in
printed or e-book style are available. We suggest you for having this specific Sports Marketing: A Strategic
Perspective, 5th edition instantly.

Alicia Romero:

Don't be worry should you be afraid that this book may filled the space in your house, you may have it in e-
book method, more simple and reachable. This kind of Sports Marketing: A Strategic Perspective, 5th
edition can give you a lot of close friends because by you investigating this one book you have issue that
they don't and make you actually more like an interesting person. This particular book can be one of a step
for you to get success. This reserve offer you information that perhaps your friend doesn't realize, by
knowing more than various other make you to be great people. So , why hesitate? Let us have Sports
Marketing: A Strategic Perspective, 5th edition.
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